
 

 
 

A-list talent, business leaders and creative legends  
unite to produce LIONS Live 

 
Line-up includes David Droga, Luiz Sanches, Susan Credle, Steve Stoute, Mark Read, 

Chelsea Clinton, Professor Scott Galloway, Emily Ratajkowski, Wyclef Jean and A-Rod 
 

The free digital experience will be broadcast to everyone, everywhere from 22-26 June 
 

 

11 June 2020 – Cannes Lions has announced details of the talent forming the agenda for LIONS Live, 

the new digital experience taking place from 22-26 June. Curated in partnership with some of the 

world’s most creative people and companies, LIONS Live will offer beautifully produced content and 

experiences, in a range of compelling digital formats. 

 

Available to watch for free, from any screen, anywhere in the world, LIONS Live will be broadcast 

from a London studio and anchored by BBC journalist and presenter, Tina Daheley.  

 

Speaking about LIONS Live, Charlotte Williams, VP of Content, Cannes Lions, said: “We’ve taken the 

very best content elements of Cannes Lions – the provocative ideas, diverse speakers, global insights, 

debate – and translated them into a curated digital experience. We’re working in partnership with 

some of the most creative people on the planet and they’re producing compelling content to a very 

high standard. These are storytellers from the best creative agencies, production companies, 

entertainment companies, content creators and platforms. We want everyone to feel inspired by this, 

and to come away rebooted and refreshed.”  

 

In the LIONS Live debate, Cannes Lions Chairman, Philip Thomas, will bring together five industry 

leaders from across the globe to discuss how the industry will emerge from the crises of both 

Covid-19 and its economic fall-out, as well as the challenges of representation and equality thrown 

into the spotlight by the recent Black Lives Matter protests. Thomas will be joined by David Droga, 

Founder & Creative Chairman, Droga5; Lorraine Twohill, Chief Marketing Officer, Google; Steve 

Stoute, Founder/CEO, Translation; Mark Read, Chief Executive Officer, WPP; and Jean Lin, Global 

CEO-Creative, Dentsu Aegis Network and Global Executive Chairman, Isobar.  

 



 
The ‘At Home With. . .’ series will explore narratives around inspiration, motivations and what it 

takes to be successful in the wider world of creativity. Director, creative and host, Jonathan Hyla will 

interview some famous faces about their creative inspirations, career paths and future outlook for 

2020 and beyond. Guests include Wyclef Jean, Emily Ratajkowski, A-Rod, Anupam Kehr and 

Basketmouth.  

 

The LIONS Live agenda will tackle the eight themes identified for the Cannes Lions 2020 Festival, 

some of which include ‘Storytelling at Scale’, ‘Creativity IS the Business Growth Engine’ and ‘Let’s Get 

Back to Brand’. Williams added: “LIONS Live will provide the space for the industry to work things out 

together so these themes will of course be cast in a new light given the effects of Covid-19 and 

#BlackLivesMatter.” 

 

In the CMO Spotlight series, sponsored by The Economist, leading CMOs will divulge what they're 

focusing on now, how they're managing remote leadership in lockdown and whether the world of 

marketing will really change forever. Names confirmed include: Bozoma Saint John, Endeavour; 

Merlee Cruz-Jayme, dentsu mcgarrybowen; Pedro Earp, AB InBev; Leanne Cutts, HSBC; Katie Riccio 

Puris, TikTok; and Asim Naseer, Beiersdorf. 

 

Also on the agenda, Unilever’s newly-appointed Chief Digital & Marketing Officer, Conny Braams, 

gives her first address to the creative community; and VICE TV will present No Mercy, No Malice with 

Professor Scott Galloway.  

 

In an important keynote, Bob Lord, Senior Vice President, Cognitive Applications, Blockchain and 

Ecosystems, IBM will be in conversation with Chelsea Clinton, Vice Chair of the Clinton Foundation. 

Together they’ll discuss the ways that creativity and technology are intersecting to bring about 

change and the importance of educating and inspiring the next generation by providing them with 

the technology and resources they need to take action. 

 

Giving a window into the Cannes Lions jury rooms, Simon Cook, Managing Director, Cannes Lions, 

will be joined by the 2020-2021 jury presidents who will share their briefings ahead of time - and 

deliver a set of guiding principles for the entire industry for the first time - they will also discuss how 

their category is set to evolve in response to the wider world at present. Cook will be joined by Luiz 

Sanches, Chairman, Chief Creative Officer & Partner, AlmapBBDO; Richard Brim, Chief Creative 



 
Officer, adam&eveDDB; Ronald Ng, Global Chief Creative Officer, Isobar; Susan Credle, Global Chief 

Creative Officer, FCB; and Ann Mukherjee, Chairman & CEO, North America, Pernod Ricard.  

 

LIONS Live have partnered with Google to live-stream content through YouTube, with all content 

also being available on demand through the LIONS Live platform. Other initiatives to support the 

creative community will run throughout the week including access to a host of whitepapers, creative 

resources and online courses, as well as complimentary access to The Work - the subscription-only 

archive of more than 200,000 Lions campaigns and 1,600 Festival talks.  

 

People from over 100 countries have already registered their interest for LIONS Live. It’s free for 

everyone and you can register to be a part of it here. 
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Cannes Lions is part of Ascential: the path-to-purchase company that combines intelligence, data 

and insights to drive growth in the digital economy. We do this by delivering an integrated set of 

business-critical products in the key areas of product design, marketing and sales. 

Cannes Lions powers the marketing segment, showcasing global best practice in creativity. As the 

global benchmark in creative and effective marketing, we help influential brands and companies use 

creativity to drive growth. 

We provide a suite of creative tools that connect, inform and unlock potential for people and 

businesses, covering events, intelligence, training and advisory services. Our annual five-day Festival 

in Cannes, France is the meeting place for the global marketing community and a celebration of the 

world’s most excellent and effective work. 

www.ascential.com // www.canneslions.com 

  

 

 

 

  

 

 


